produced in the United States. As the industry’s leading publication, PGA
Magazine covers golf business industry trends and issues, with an in-
depth focus on the

employer as the customer, as well as other important influences on

the golf industry, such as player development and marketing the game
to women.

PGA Championships and Events

Through your PGA Professional, employers receive complimentary
admission to a variety of PGA of America events and Championships.
Employers can attend the PGA Championship, Ryder Cup, Senior PGA
Championship and PGA Grand Slam of Golf, when accompanied by
their PGA Professional.

In addition, employers receive complimentary admission to the annual
PGA Merchandise Show and PGA Fall Expo - the industry’s two largest
trade events.

PGA Research

The PGA Consumer Marketing Department provides PGA-member
facilities with a variety of complimentary research information and
business tools to enhance their knowledge and performance.



PGA PERFORMANCETRAK™ IN COOPERATION WITH THE NGCOA

Created in 2005, PerformanceTrak now serves an
industry-leading role in providing PGA Professionals
and their employers with business metrics, bench-
marking tools and information to enhance member
and facility performance. This has been strengthened
through an alliance with the National Golf Course
Owners Association and through support of golf’s
allied associations.

Through the confidential and complimentary service,
PGA Professionals and their employers are provided
with reporting tools to enable them to quickly enter
monthly data, benchmark their performance against

their market and act on changing market conditions on

a timely basis.

¢ More than 2,500 golf facilities participate in
PerformanceTrak, via a universal rounds played and
key performance indicator reporting database that
provides for significant regional and local market
reporting capabilities.

By teaming up with the National Golf Course Owners
Association, The PGA was able to incorporate data
collected through PGA PerformanceTrak and the
NGCOA Financial Benchmark Program. Expanding
this collaboration even further in 2010, the
combination of these two programs provides an even
more robust set of data, to support better decision-
making based on more localed reporting and
represents a continued program for a standardized
financial benchmarking solution for the industry.

Rounds played and top-line facility revenue reports
are created by facility type for 41 PGA Sections, all 50
states and more than 60 local markets. Reports
address monthly and annual performance for current
and prior years as well as benchmarking of individual
facility results against like facilities.

Utilizing PerformanceTrak allows facility management
to monitor rounds played, days open, impact on
operations due to weather, and key performance



Golf Merchandise Revenue (Including Internet Revenue)
Data Year: 2008 | State: All | PGA Section: All | Major Market: All | Facilities with: All Holes

Number of | % of Total # of | Bottom 25 Top 25 Top 10

Responses Facilities Percent | 2008 Median |  Percent Percent | 2007 Median | % Change
%”:easc”"y 2318 22.2% $75,000 $151,000 $280,000 $480,200 $150,000 0.7%
Private 950 278% $150,000 | $240000 | $350000 | $500,000 $232,298 3.3%
Daily Fee/
ey 709 21.3% $50,000 $100,000 $180,000 |  $300,000 $100,000 0.0%
Municipal/ 1.0%
Miltars/niv 427 23.9% $57.800 $100,000 180,000 $272,501 101,000 1.0%
Resort 20 16.8% $125,750 $231,086 $433,913 $833,424 $243,610 -51%
Golf Range 56 12.3% $10,000 $60,000 $195000 | $434,000 $50,000 20.0%
Golf
Academy/ 10 4.4% $20,000 $125,000 $197500 | $650,000 $60,000 108.3%
School
'g::l‘; Golf 24 9.9% $28,000 $50,000 $142,500 $375,000 $34,000 a71%
Solf Retal 52 122% $800000 | $1200000 | $1500,000 | $2000,000 | $1,000,000 200%

indicators including golf fee revenues, merchandise
sales, food & beverage revenue and total facility
revenues in whole or revenues per round played and
number of members.

Similar to PerformanceTrak, The PGA provides the
Annual Operations Survey where PGA Professionals
and their employers can submit data for and gain
comparative reporting on top-line revenues, expenses
and key statistics. Providing members and their
employers with detailed operating data that is
essential to supporting yearly business evaluations
and budgeting.

Rounds Played

Rolling 12 Month Rounds Played

Reporting Period: September 2009 | Statistic: Average | Holes: All Facilities | Facilities in: Florida
Report Type: Rounds Played Preliminary Report | Facility Type: All Facility Types
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Additional resources offered include the PGA Golf
Course Financial Model, a secure and user-friendly
web-based software application that supports those
Professionals interested in ownership and leasing.
Recognizing the benefit that the PGA Golf Course
Financial Model would provide in helping members
with the budgeting process, the PGA expanded this
resource by developing an online annual budgeting
model designed to help PGA Professionals create
annual budgets.




PGA PARTNERS AND BENEFITS

Employers of PGA Professionals reap the rewards
of unrivaled marketing and operational benefits.

Industry-Leading Benefits

With a PGA-logoed flag flying high above your facility, employers of PGA
Professionals are able to leverage the reputation and brand strength
associated with The PGA of America logo - plus a variety of other
beneficial marketing and operational benefits.

PGA Advantage Plus

Employing a PGA Professional means you have the opportunity to take
advantage of special national account pricing and discount programs
from select PGA Partners that can positively impact your facility’s
bottom line. Some of the leading partners include:

A BAJIR |

INTERNATIONAL, INC.

@ officeMax-

WORK WITH US”

PGA.

Merchant Processing



Golf Retirement Plus™

Golf Retirement Plus provides employers with a
unigue opportunity to participate in a well established
supplemental retirement program that offers benefits
and no administrative or regulatory burdens, i.e. ERISA,
for CMAA Club Managers, GCSAA Superintendents
and PGA Professionals that you employ. More than
7,200 industry professionals at 5,200 facilities are
participating in Golf Retirement Plus.

PGA Insurance Advantage

PGA Professionals in good standing are provided
coverage under a blanket liability insurance policy.
They also have access to a variety of insurance plans
designed to help satisfy their changing needs as well
as those of their golf facility, including:

e 10-year Term Life * High Limit Accident
* Accidental Disability * Long Term Care

* Auto and Homeowners * Major Medical

e Disability Income e Term Life

« Golf Course / Property and Casualty

PGA.com

The PGA of America partners with Time Warner,
a global leader in media and entertainment, to
produce PGA.com and other innovative e-business

services that promote the game and connect golfers
with PGA Professionals to drive the business of golf.

PGA.com and the related event microsites garner
over one million unigque users on a monthly basis,
as well as hundreds of thousands of video starts,
making these digital assets an effective way to
message avid and casual golfers alike.

By harnessing this significant consumer traffic,
PGA.com promotes high-interest products such
as the PGA.com Value Guide, game tracking
analysis tools, and tee times. In addition, PGA.
com links these consumer products with
business tools for the PGA Professional such as
the PGA Trade-In Network, Yield Management
and player development programs to connect
golfers with PGA Professionals and courses

to transact and enhance their business.




The Professional Golfers’ Association of America

100 Avenue of the Champions | Palm Beach Gardens, FL 33418 | USA
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